Majoring in Money:

Today's college students are conscientious, careful, and determined to be financially aware consumers.
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Highlights from the national study by Sallie Mae® and Ipsos. Read the C0mP|ete report at “.

Join the conversation on Twitter using #MajoringlnMoney. SallieMae.com/MajoringInMoney. sa IEMae ®
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